Saudi Arabia’s leading regional trade fair for the automotive
service industry targeting trade visitors from Saudi Arabia

31 January – 2 February, 2017

Your entry-point to the
region’s fastest-growing
automotive aftermarket
www.amJeddah.com

Organised by:
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Automechanika Jeddah

I would like to congratulate the organisers for a very successful launch edition of Automechanika
Jeddah. The marketing team had done an exceedingly exceptional job at creating awareness and
interest about the show and everyone in the market knew about the launch edition. Despite of the
overall market conditions, we were able to garner tremendous response from the market across all
important sectors and were able to interact with numerous end users such as transporters, OEM
manufactures and repair wporkshops that enabled us to gain invaluable insight about the market.
We look forward to the next edition of the show and many more to come. Good luck.”

Keeping pace with the growing needs and promising potential
of the fastest-growing automotive aftermarket industry in the
wider Middle East

Aditya Sharma , Aditya Engineering Industries, India

We weren’t sure
what to expect from
Automechanika
Jeddah, since it is in
its first year, but we
were very pleased with
the event attendance
and outcome of
the tradeshow.
Being able to have
in-person interactions
with current and
prospective customers
in that region proved
to be invaluable. The
significant amount of
interest we received
in our high-performing
brands exceeded
expectations, which
was encouraging.
Jan von UngernSternberg,
Area Sales Manager
Dana Aftermarket,
Germany

The unprecedented success of
Automechanika Jeddah in 2016 was
tremendously encouraging, so much so that
Messe Frankfurt GmbH have decided to host
it as an annual event, a testament not only to
the potential of the Saudi Arabian automotive
aftermarket industry, but also to the
enthusiasm of exhibitors and trade visitors
alike.
Interestingly, after only its debut edition,
Automechanika Jeddah elicited impressive
overall satisfaction ratings from exhibitors and
visitors alike, i.e. 85% and 91% respectively.
Visitors to the 2017 edition of the show in
Jeddah will benefit from substantial variety in
every respect, from a greater representation
of quality products and solutions to an
increase in the number of country pavilions.
Having achieved a considerably sizeable
footprint of 14 shows worldwide, stretching

across the globe from South America to the
Far East, the Automechanika brand continues
to progress from strength to strength.
Having the right partners on the ground was
an important consideration for the first show,
and continues to be as this initiative moves
forward. To this end, Messe Frankfurt Middle
East GmbH partnered with Jeddah based
Al-Harithy Company for Exhibitions (ACE),
Saudi Arabia’s leading event organiser and
the first to own dedicated exhibition venues
and organise international trade shows in the
Kingdom. ACE has staged, over more than 30
years, in excess of 500 successful exhibitions
in Jeddah across a wide range of industry
sectors.
We look forward to the second edition of the
show with much optimism, which we share
with the majority of participants in the 2016
edition.

7,110

Square metres
184 Exhibitors

26
Countries

5,009 Trade visitors

4 Country pavilions
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Trade visitors to
Automechanika Jeddah 2016

Launch Partners of
Automechanika Jeddah 2016

Business Sector of the Company
(all figures in %)
Car repair shop

15

Service station

3

Retail of spare parts & accessories

15

Car trade (new/used cars)

3

Other retail

3
10

Wholesale

25

Production of spare parts and accessories
Production of garage equipment and tools

3

Other industry

2
13

Services
Other*

8
0
Car repair shop /
service station: 18%

Retail: 21%

25

50

Wholesale: 10%

75

Industry: 30%

100
Service: 13%

*among other things:

Interest in the product range

Visitors by origin

(all figures in %)

D

Parts & Components

A
B
C
D
E

57
64

Repair & Maintenance

C

14
32

A

7

Tyres & Batteries

19
Electronics & Systems

B

6
7

Service Station & Car wash

5
16

Accessories & Tuning

6
14
5

IT & Management

11
0

Primary Interest

E

25

50

75

General interest

100

44%
13%
12%
6%
16%

Jeddah
Riyadh
Makkah
Dammam
Others
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Reasons why you should exhibit
at Automechanika Jeddah 2017
Why KSA?

Why Jeddah?

•	Largest and fastest-growing automotive
aftermarket industry in the wider Middle East

•	Largest commercial city in KSA
•	Population of almost 5 million

•	Import-dependent and largest importer of
vehicles and auto parts

•	Economic and tourism capital

•	Vehicle assembly is already in operation and
full manufacturing line to commence in 2017
•	High-value automotive aftermarket with high
demand and less congestion of competition,
which makes it ideal
•	Vehicle parc: Japanese 50%, American 25%,
Korean 15%, European & Others 10%
•	Vehicle sales: Japanese 54%, Korean 25%,
American 16%, European 3%, Others 2%
•	Passenger Vehicle Sales in 2013: 800,000 – by
2020: 1.1 mn
•	Automotive parts import: USD 1.9 bn
•	UAE to KSA automotive parts
export: USD 583 mn

We found the show to be very busy as we
had a lot of visitors stop into our booth, to
discuss the products that we manufacture.
The feedback from the visitors was very
beneficial for us to hear. Attending this
trade show allowed Mustang Dynamometer
the chance to both introduce itself to
potential new customers in the Saudi
Arabia, but also to meet existing customers
face to face. We acquired some very
positive leads for our products as a
result of attending this year’s exhibition,
and we will definitely attend the next one.
Scott A. Sobie, Sales Manager
Mustang Dynamometer, U.S.A

•	Trade hub for thousands of years
•	Major port for non-oil related goods

Why Automechanika Jeddah?
•	184+ exhibitors from over 26 countries
•	Exhibitor profile: manufacturers, distributors,
wholesalers
•	Over 5,009 domestic and international trade
visitors 90% of them came from KSA.
•	Visitor profile: manufacturers, distributors,
dealers, agents, wholesalers, retailers,
government personnel, key buyers and media
•	The one and only platform to reach the whole
Saudi Arabian automotive aftermarket industry

Market information
Saudi Arabia is currently the largest importer of vehicles and auto
parts in the Middle East, accounting for approximately 760,000
annual auto sales. New car sales are slated to rise by 6.7 percent
annually, crossing the one million mark by 2020.

General:
•	In 2014, Saudi Arabia was Dubai’s
largest export and re-export market
for auto parts and accessories,
valued at US$645 million – Dubai
Customs

Passenger vehicles:
•	More than 700,000 new passenger
vehicles sold every year – Frost &
Sullivan
•	Car sales expected to grow annually
by 5.1 per cent to reach one million
passenger car sales by 2019/20 –
Frost & Sullivan
•	Currently more than eight million
passenger vehicles on its roads
•	More than ten million passenger
vehicles expected to ply the
Kingdom’s roads by 2020,
comprising 52.5 per cent of the
entire GCC market – Frost & Sullivan

•	Demand for passenger vehicle
spare parts valued at US$4.4 billion
in 2015, growing at 5.7 per cent
annually over the next four years to
reach US$5.5 billion by 2020 – Frost
& Sullivan

Commercial vehicles:
•	More than 750,000 trucks and
buses on Saudi Arabia’s roads, with
this number growing 8.4 per cent
annually to reach 1.2 million by 2020
– Frost & Sullivan
•	Valued at US$2.05 billion in 2014,
Commercial Vehicle spare parts is
expected to reach US$3.65 billion
by 2020, growing at a compound
annual growth rate of 10 per cent,
and comprising 66 per cent of the
Gulf Region’s total demand – Frost &
Sullivan

Our fist participation in Automechanika
Jeddah 2016 has been extremely
successful and fruitful with the show
providing us with the perfect platform to
connect us with all of these distributors.
Moreover, it helped us efficiently to
widen our business relations with
new potential clients in Saudi Arabia
our largest target market. We highly
recommended Automechanika Jeddah
to all of our industry colleagues as
producers and traders.

Automechanika Jeddah exhibition
appears to be a promising event to
extend the possibilities to meet more
professionals, in addition to those
generally involved in International
relationship. This is representing
a big advantage for everybody as
offer and demand for higher quality
products, which will have more
opportunities to meet. We wish you
and Automechanika Jeddah trade fair
a bright and very successful future.

The Automechanika Jeddah
show 2016 was well planned
and organized to the satisfaction
of participants. It gave full
opportunity to receive majority of
the prospective customers and
we were, as participants, able to
showcase quality products to the
visitors of the show, which helped
in achieving targets of expending
business opportunities by enhancing
presence in that market.

Adil Bayraktar, Exports Sales Manager
(Middle East)
YENMAK OTOMOTIVE , Turkey

Roberto Rosso, Business
Development Consultant
Cos.PEL Body Parts - Italy

Joe Kang, President
C2K AUTOMOTIVES USA INC.,
U.S.A.
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Product Groups

Marketing & PR

Automechanika Jeddah is split into
6 distinct product sections

Start spreading the news and tell people
why they should visit your stand!

Parts & Components:

Tyres & Batteries

Powertrain, Chassis, Bodywork, Standard parts,
Interior, Alternative drive systems original equipment
/ retrofits / all-in-one solutions, Charging accessories,
Regenerated, reconditioned and restored parts for
passenger vehicles and utility vehicles, Industry
institutions and specialist publishers

Passenger / truck / bus / trailer / industrial /
agricultural tyres, tyre repair materials, re-treading
equipment, patches, rims, tubes, casings,
batteries

Electronics & Systems
Engine electronics, Vehicle illumination, On-board
power supply system, Intelligent traffic systems
(ITS) / Vehicle safety, Comfort electronics, Industry
institutions and specialist publishers

Accessories & Customizing
Accessories for motor vehicles in general, Technical
customizing, Visual customizing, Infotainment,
Special vehicles, equipment and retrofittings, Wheel
rims, wheels, tyres, tyre pressure management
systems, Car trailers and small utility vehicle trailers,
spare parts and accessory parts for trailers, Industry
institutions and specialist publishers

Truck Competence
got 53% of the visitors focus
at Automechanika Jeddah
The increased emphasis on Truck Competence,
which is being implemented across the Automechanika
exhibitions globally, will also be introduced at
Automechanika Jeddah.
Expanding the extensive Automechanika brand profile,
Truck Competence covers the entire value chain in the
truck sector from truck parts and accessories,
via workshop equipment to body repairs and care.

Repair & Maintenance
Workshop equipment and tools, Bodywork repair,
Painting and corrosion protection, Maintenance
and repair of vehicle superstructures, Towing
service, accident assistance, mobile services,
Disposal and recycling, Workshop and car dealer
equipment, Industry institutions and specialist
publishers

Service Station & Car Wash
Washing, Vehicle care, Vehicle reconditioning,
Charging infrastructure and refuelling, Oils and
lubricants, Industry institutions and specialist
publishers

Our in-house Marketing & PR managers runs a continuous
campaign throughout the year, with increasing activity closer to
the show. If you have anything newsworthy to state, we would
like to hear from you. We may be able to include your news
in our next press release, e-newsletter or even featured on the
website based on the relevant content shared.

Promotion Digital Portal (PD Portal)
As part of our efforts to ensure that you have a successful
exhibition experience, we have designed marketing tools that
can be used via the ‘PD Portal’ for Automechanika Jeddah.
This website platform contains a number of FREE tools that
you could use to promote your presence at the exhibition.

•	Personalised email signature – Personalise this by adding
your stand number and attaching it to all your emails
Online banner – Which you can add to your website or
•	
even to your emails
Invitation letter / Fax invitation – Which you can use to
•	
invite existing and potential clients to visit your stand

Here’s what you should do to start using
this FREE service
1) Log on to www.pd.messefrankfurt.com
2)	Select Automechanika Jeddah from the list of shows
displayed

•	Editorial Content – Submit information about the brands,
products and services you plan to showcase at the show to
our visitor database and gain more exposure

3) Select your preferred user language

Printed invitations –Receive free, eye-catching invitations
•	
to welcome your customers to your stand.

5)	Once you complete registration, you will receive a

•	
E-card / Personalised e-card – Personalise invitations
with your logo and stand details and forward them to your
customers.

4) Type your preferred username and password
confirmation email. Click on the Activation
Link in the confirmation email and you are ready to start
using our PD Portal

Pricing Structure
Row Stand
(one side open)

USD 465 per sqm

Corner Stand
(two sides open)

USD 475 per sqm

Early Bird discount
5% off space-only price for bookings received
by 31st May, 2016

Island Stand
(four sides open)

USD 495 per sqm

The discount is applicable only if the booking is
accompanied by payment of 30% of the space
rental fee or a post-dated cheque amounting to
the complete rental fee (due no later than
1st September, 2016).

Second floor in double
storey stands

USD 150 per sqm

One Price Policy

21 sqm

Book for Automechanika Dubai + Jeddah
at the same time to avail the One Price Policy.

Peninsula
(head) Stand (three sides open) USD 485 per sqm

Space only
(minimum)
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Exhibitor Checklist

Additional Services

Sponsorship
Opportunities
Your brand can go places if it
has a good starting point.
Automechanika Jeddah allows your
company to be involved with the event
and have a high level of association and
recognition within the industry. Sponsorship
will enable you to raise your profile to
attendees prior & during the exhibition and
increase your level of exposure at the show.
Sponsoring specific areas of the hall or
availing of our strong marketing campaign
through a vast variety of dynamic and
innovative channels, provides an excellent
means of generating high awareness levels.
Automechanika Jeddah offers selective
branding and advertising opportunities only
to exhibiting companies.
To stand out amongst your competitors and
co-exhibitors, choose from the following
selected sponsorship packages.

Online Opportunities
Onsite Advertising
Area Branding & Signage
Digital Advertising
Special Feature Branding
To know more about the available branding
and advertising opportunities, please feel
free to contact us with subject line:
Automechanika Jeddah
Arthur Tolentino
Head of Sponsorship
Tel: + 971 4 38 94 567
Fax: + 971 4 35 85 533
Mobile: + 971 50 65 48 992
arthur.tolentino@uae.messefrankfurt.com
www.messefrankfurtme.com

Business Matchmaking
Automechanika Jeddah facilitates Business
Matchmaking for its exhibitors & visitors free of charge.
The goal is to allow exhibitors and pre-registered
visitors to pre-schedule specific, targeted appointments
to take place during the show, the benefit being that
the time spent at the exhibition will be optimised for
both parties. Exhibitors & pre-registered visitors will be
notified 3 months before the show with further details.

1.

May – August 2016

ENTER YOUR SHOW
CATALOGUE ENTRY

Once you receive your E-Net Login details
ensure to enter your show catalogue entry.
This will be used a s your company profile
for visitors to view on our system.

2.

Important Dates

LOOK FOR YOUR USERNAME
AND PASSWORD

September 2016

October 2016

Our team will send you the log-in details
to access the Business Matchmaking
System. Review and complete the rest of
your profile using additional filters such as
company name, country, etc.

3.

4.

5.

VIEW PERSONALISED VISITOR
MATCHING REPORT

Information

Wadih N. Rassi | Vice President - Marketing
wadih@acexpos.com
For Domestic Exhibitors in KSA

30% of payment must be made; remaining 70%
must be settled no later than September 2016.

Sami Al Hashemi | Sales Manager
sami.alhashemi@uae.messefrankfurt.com
For International Exhibitors

Submit PR information:
- Press Release
- Product Launches
- News

Gareth Wright | PR Manager
gareth.wright@uae.messefrankfurt.com

Submit stand construction orders

Nassim ElRassi | Business Development Director
nassim@acecreative.com.sa

¨

Order Visitor Invitations 4 months prior to show
date (orders are free of charge & placed through
PD Portal software)
Distribute Visitor Invitations to client database

Christina Marshall| Marketing Manager
christina.marshall@uae.messefrankfurt.com

¨

Online Exhibitor Manual access will be provided
to you

Gavin Morlini | Interim Operations Director
gavin.morlini@uae.messefrankfurt.com

¨

Complete Show Catalogue entry details online

Gavin Morlini | Interim Operations Director
gavin.morlini@uae.messefrankfurt.com

¨

Begin utilising Business Matchmaking
tool to set up meetings during the show

Christina Marshall| Marketing Manager
christina.marshall@uae.messefrankfurt.com

¨

receive your copy of Exhibitor Manual and
complete mandatory and optional forms for
additional requirements

Sami Al Hashemi | Sales Manager
sami.alhashemi@uae.messefrankfurt.com

¨

Stand Assembly Access | Space Only Exhibitors

January 28th –
January 30th, 2017

ACCESS AND SCHEDULE
MEETINGS VIA THE ONLINE DIARY

January 29th –
January 30th, 2017

Stand Assembly Access | Shell Scheme
Exhibitors

January 31st –
February 2nd, 2017

Automechanika Jeddah 2017 Show
Showtime: 4 pm – 10 pm

February 1st –
February 2nd, 2017

Exhibitor Survey distribution
(please fill and return)

February 1st –
February 2nd, 2017

Booking Form (re-book to guarantee
your location for 2018)

February 2nd –
February 3rd, 2017

Show Breakdown & Stand Disassembly
(all valuables & products must be removed on
February 2nd ASAP after the show closes)

PLAN YOUR VISIT TO THE
EXHIBITION!

Prepare your itinerary for three d
 ays of
endless possibilities at A
 utomechanika
Jeddah 2017.

Documents
Sent?

Submit application before May 31st, 2016 to avail
Early Bird discount.

Once profile is submitted, receive a
list of visitors matching your business
interests / preferences.

Connect and schedule multiple meetings
with visitors that have similar business
interests. Any changes to your meeting
schedule will be updated in real-time on
your Online Diary.

Contact Person

Abdelrahman Kurdieh | Brand Development Manager
abdelrahman.kurdieh@uae.messefrankfurt.com

Gavin Morlini | Interim Operations Director
gavin.morlini@uae.messefrankfurt.com
Nassim ElRassi | Business Development Director
nassim@acecreative.com.sa
Nassim ElRassi | Business Development Director
nassim@acecreative.com.sa

¨

¨

¨
¨

¨
Sami Al Hashemi | Sales Manager
sami.alhashemi@uae.messefrankfurt.com

¨
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Media coverage for
Automechanika Jeddah 2016

“A well-organized exhibition that included huge number of exhibitors and attracted lots of
visitors. As Intertek we have had positive feedback since we met many clients, discussed
the certification process to new shippers. We are planning to participate next year, since it is
always a good exposure and show to prove to others that we are still in the market.”
Shereen Alasmar, Sales & Marketing Manager, Intertek
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Kingdom of Saudi Arabia’s
“Vision 2030”
With the launch of Vision 2030, by Prince Mohammad bin
Salman bin Abdulaziz Al-Saud, Deputy Crown Prince and
Chairman of the Council of Economic and Development Affairs,
potential is now well defined and backed by the country’s
visionary leaders. The Vision 2030 document reveals a wellthought-out strategy that takes into consideration Saudi Arabia’s
strengths and its capabilities.
The focus on specific sectors is deliberate and evidently backed
by a solid socio-economic rationale. The deputy Crown Prince
Mohammad identified automotive industry as one of the favored
areas for support. All of which the Kingdom is either already
a major consumer of or regionally well-placed to be a hub for
re-export. The future is now.

Moscow
August 22 – 25, 2016
(annual)
St. Petersburg
March 2017 (annual)
Frankfurt
September 13 – 17, 2016
(biennial)
Chicago
July 26 – 28, 2017
(biennial)
Mexico City
June 14 – 16, 2016
(annual)

Buenos Aires
November 9 – 12, 2016
(biennial)

Birmingham
June 7 – 9, 2016
(annual)

Jeddah
January 31 – February 2, 2017 (annual)
Shanghai
November 30 – December 3, 2016 (annual)

Madrid
March 15 – 18, 2017
(biennial)
Istanbul
April 6 – 9, 2017
(annual)
Johannesburg
September 27 – 30, 2017
(biennial)

Automechanika Jeddah
P.O. Box 26761, Dubai, UAE
Tel. +971 4 389 45 00
Fax +971 4 358 55 22
automechanika@uae.messefrankfurt.com
www.amJeddah.com

Kuala Lumpur
March 23 – 25, 2017 (biennial)

New Delhi
March 21 – 24, 2017 (biennial)
Dubai
May 7 – 9, 2017 (annual)

About the Organiser

Company profile
Messe Frankfurt is one of the world’s leading trade fair organisers, generating around €645*
million in sales and employing 2,297* people. The Messe Frankfurt Group has a global network
of 29 subsidiaries and 57 international Sales Partners, allowing it to serve its customers on
location in more than 160 countries. Messe Frankfurt events take place at more than 40
locations around the globe. In 2015, Messe Frankfurt organised a total of 132* trade fairs,
of which more than half took place outside Germany.
Comprising an area of 592,127 square metres, Messe Frankfurt’s exhibition grounds are home
to ten exhibition halls. The company also operates two congress centres.The historic Festhalle,
one of the most popular venues in Germany, plays host to events of all kinds.Messe Frankfurt is
publicly owned, with the City of Frankfurt holding 60 percent and the State of Hesse 40 percent.
For more information, please visit our website at: www.messefrankfurt.com
* preliminary numbers (2015)

About Messe Frankfurt Middle East GmbH
The portfolio of events for Messe Frankfurt Middle East includes Automechanika Dubai,
Automechanika Jeddah, Beautyworld Middle East, Hardware+Tools Middle East, Intersec,
Leatherworld Middle East, Light Middle East, Materials Handling Middle East, Paperworld Middle East
and Prolight + Sound Middle East. The subsidiary also organises a series of conferences and seminars
including the BOHS Worker Health Protection Conference, the Beautyworld Spa and Wellness
Management Summit, the Light Middle East Conference, Smart Traffic Middle East, and Future
Mobility. For more information, please visit our website at www.messefrankfurtme.com

Messe Frankfurt Middle East GmbH
P.O. Box 26761, Dubai, UAE
Tel. +971 4 389 45 00
Fax +971 4 358 55 11
info@uae.messefrankfurt.com
www.messefrankfurtme.com

